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MEMO

	To:
	C/R Guiding Development Representatives
	Action Required: Yes

	CC:
	C/R Chief Commissioners

C/R PRAs

C/R Offices
	Date:
	10 May 2011

	From:
	Jo Hobbs, Head of Guiding Development
	Phone:
	020 7592 1802

	Subject:
	Olympic and Paralympic Branding
	E-mail:
	Jo.hobbs@girlguiding.org.uk


We have been made aware of a couple of instances of local guiding having produced or being in the process of developing Olympic-related fundraising badges. Unfortunately, there are some very tight restrictions around logos and words that can (and, more importantly, cannot) be used and these are protected by law.  Further guidance can be found at http://www.london2012.com/documents/brand-guidelines/guide-to-protected-games-marks.pdf.

The main areas where local guiding is likely to fall foul of these branding regulations is in using:

· the Olympic rings

· the words Olympic – Olympian – Olympiad – Paralympic – Paralympian – Paralympiad plus their plurals, translations and anything similar to them
· the words London 2012 – 2012 – LOCOG – Javelin - Team GB – Get Set – Games Maker
· any of the London 2012 logos or mascots

· the use of listed expressions:

· any two of the words: Games, Two Thousand and Twelve, 2012, Twenty-Twelve

OR

· any word in the list above with one or more of the words: London, medals, sponsors, summer, gold, silver, bronze.

The brand guidelines are about commercial association. It could be argued that in the selling of any badge a commercial association is being made, even if it is for a charitable cause or fundraising for a trip. We would hope that the London Organising Committee of the Olympic and Paralympic Games (LOCOG) would not choose to prosecute a charity such as Girlguiding UK but this does not mean that we should knowingly be contravening UK law.

Please share this message with your Counties and ask them to cascade it to local level to ensure that we can prevent the production of potentially illegal badges.

This is also an opportunity to remind local guiding about the correct usage of our own branding. As an organisation we have not been strong on enforcing the use of our branding internally, but the misuse of our own branding can have serious repercussions for the whole organisation. Our guidance states that ‘Registered guiding bodies (units, Districts, Divisions, Counties, Countries, Regions, Trefoil Guilds, Friends of Guiding groups) may use our trademarks locally provided that … they are sold locally or it is made clear that they are a locally-produced item.’  By using the trefoil in isolation without the local guiding area on the badge (or a specific event) the implication is that it is nationally endorsed.  

This can cause serious issues with external bodies, such as with LOCOG in this case, because whereas an infringement of copyright may be followed up only with a slap on the wrist for a small, local organisation (ie a guiding unit), it may result in a prosecution for a large, national body (ie Girlguiding UK). 

Even without the issue of the misuse of external branding, the use of the trefoil without the name of the local area implies wrongly that the quality of the product (badge and syllabus content) has been approved by Girlguiding UK. I have seen some locally produced badges and challenges that provide poor learning content for girls and that do not show guiding to be a modern and forward-looking organisation. I don’t want to name and shame any units here, but just want to reinforce the point that if Girlguiding UK is associated with that product then it suggests that the whole organisation, rather than a unit or local area, is behind it, and the impact of that can be far reaching.

The existing guidance around use of Girlguiding UK branding can be found at:
http://guidingmanual.guk.org.uk/supporting_info/copyright_and_trademarks.aspx
We are currently working on making this document clearer to avoid any misunderstanding and to support our members to correctly use our trademarks. As well as updating the guidance on the link above, we will include further information in the members’ area of the website under the PRA guidelines (https://www.girlguiding.org.uk/members_area__go/resource_library/pra_resources/pr_and_marketing_guidelines.aspx) and alongside our logos (https://www.girlguiding.org.uk/members_area__go/resource_library/logos.aspx). We are hoping that this updated guidance will be available from the beginning of next month.

We certainly don’t want to prevent people from creating their own badges and challenges at a local level. If you plan to include branding that belongs to another organisation, be it the Olympics or a charity for whom you are raising money, then that organisation must approve its use or you should not use it. What we want to encourage is that care and consideration are put in when designing any product that uses Girlguiding UK (or any other) branding to ensure that time and effort is not wasted on creating products that have to be recalled. 
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